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April Class 11l Down
18 Cents

he Class III price for April is

$10.93, down 18 cents from the
prior month, and down $3.68 from
a year ago. The April Class IV
price is $10.36, down 32 cents from
last month and down $2.25 from a
year ago.

Gerry Volz Named
Dairy Fieldman of
the Year

MPA Member Representa-

tive Gerry Volz, of Fairview,
was named Dairy Fieldman of the
Year during the Michigan Dairy
Industry Conference held in Lan-
sing on May 10.

Gerry grew up on a dairy
farm and graduated from MSU’s
Ag Technologies program in 1973.
Following graduation, he was a
field representative for Borden’s
and started his career as a mem-
ber representative with MMPA in
1974. Today, Gerry serves MMPA
members in northeast Michigan.
Gerry’s wife, Linda and their son,
Ryan, joined him as he received
the prestigious award.

Each year, the annual Dairy
Industry Conference is held for all
individuals working in Michigan’s
dairy industry as field representa-
tives, dairy farm inspectors, and
laboratory personnel.

The conference is organized
by a cross-section of representa-
tives from all aspects of the Michi-
gan dairy industry. All MMPA
member representatives and
laboratory technicians attend this
educational conference as a yearly
training seminar.

8 June 2006

Dairy Council Encourages School Leaders to
Offer Milk in Plastic Bottles

heckoff-funded dairy council staff recently con-

ferred with educational leaders at the National
School Boards Association’s (NSBA) Annual Con-
ference in Chicago, about offering milk in plastic
bottles in the nation’s schools.

This effort, part of the producer-funded New Look of School Milk
program, aims to further increase the number of schools that offer white
and flavored milk in plastic bottles on the school meal line. Currently,
more than 3,700 schools offer these milk products, reaching nearly 2.5
million students.

Nexzavf Look
School Milk
—

“These efforts help increase school milk sales, as it's communicating
directly to the decision-makers and influencers of our country’s school
systems,” said Paul Rovey, an Arizona dairy producer and chairman
of Dairy Management Inc. (DMI), which manages the national dairy
checkoff.

“It’s exciting to show these leaders the results of the New Look of
School Milk program and let them see that kids really do enjoy milk
more when it is served in kid-friendly, plastic bottles, and offered in a
variety of flavors,” Rovey said, adding that schools are key to increasing
fluid milk consumption and helping establish life-long dairy consum-
ers.

Prior to the conference, DMI staff sent nutrition directors in key
school districts that encouraged recipients to go to www.nutritionex-
plorations.org where they could answer questions in a short survey
about their milk bidding practices and enter to win a free glass-door
merchandiser.

For more information on the New Look of School Milk program and
other producer-funded efforts to help build sales of and demand for
U.S. produced-dairy products and ingredients, visit www.dairycheck-
off.com.

Upcoming Events

June

6 Dairy Foods Awareness Day — Lansing
27-28 MMPA /4-H Milk Marketing Tour — Novi

July
7 MMPA Advisory Committee Meeting — East Lansing
17-21 Michigan Dairy Expo — East Lansing

18-20 MSU Ag Expo — East Lansing
27 Great Lakes Manure Expo — St. Johns



NMPF Lauds USDA Decision To Maximize
Producer Revenue Through Revised
Definition Of Fluid Milk Products

he National Milk Producers Federation hailed a recent ruling by the

U.S. Department of Agriculture that low-carbohydrate milk prod-
ucts ought to be classified for pricing purposes the same as conventional
fluid milk beverages, a decision that will prevent further farm revenue
losses.

At stake in the USDA decision is whether dairy beverages that
largely resemble fluid milk — especially the reduced-carb milk drinks
— ought to be priced as Class I products, or at the lower Class II price.
NMPF argued for the former, and asked the USDA to consider using a
protein threshold to determine in which class the beverages should fall.

The USDA'’s decision basically agreed with NMPF’s contention,
which will mean that any product at or above a 2.25 percent protein lev-
el — including low-carb milk drinks — will now be priced at the higher,
Class I level.

“As technology and consumer preferences change, so must govern-
ment regulations that balance the interests of farmers, processors and
consumers,” said Jerry Kozak, President and CEO of NMPE. “We're
very pleased USDA recognized that dairy farmers’ income would be
adversely affected if these low-carb products, designed to compete with
and replace traditional Class I products like conventional fluid milk,
were not reclassified from Class II to 1.”

Under a protein standard where any product below 2.25 percent
protein is considered Class II, low-carb products, because of their pro-
portionally higher level of dairy proteins, will be returned to the Class I
category — meaning that processors of such products are now obligated
to pay producers the highest, Class I value for milk under the Federal
Milk Marketing Order system.

Last year, a major manufacturer of low-carb dairy beverages suc-
cessfully petitioned the USDA to reclassify its products from Class I to
Class II, and in so doing, it was able to retroactively reclaim money paid
to dairy farmers. This new USDA decision will again place these low-
carbohydrate products in the Class I category for pricing purposes.

In addition to creating the protein threshold, the USDA still main-
tains a solids level of 6.5 percent, meaning that in order to be classified
under Class I, milk beverages must have at least that level of nonfat
solids in them.

The USDA ruling also counts all dairy ingredients — including whey,
milk protein concentrates (MPC’s), and casein — toward both the solids
and the proteins thresholds. Despite some confusion last year in the
industry about the stakes involved in this issue, NMPF recognized the
ongoing threat to farmers’ milk checks from Class II products that take
market share away from Class I products.

“These new provisions will help maintain the integrity of the Fed-
eral Order’s classified pricing system, by making sure that new milk-
based products that compete with milk will be put into Class L. It levels
the playing field for farmers and processors alike,” Kozak said.

Producers scoring 95
percent or more on

Grade A Surveys and
Federal Check Ratings

MMPA Carney
April 2006

Getz-Milk Dairy LLC*
Brad Pellegrini
Kenneth Vesser

Brian Hanson

Rivard Farms

Steven & Becky Brock

Clifford Graham & Susan
Anderson

Karen Ann & John Strohl
Robert Paidl

Milton Patz

Kraniak Brothers

Klein Brothers

MMPA Country Fresh
April 2006

Bernard Baker*

Robert, Michael & Jason
Vandenburg

Melvin Puschel

Alften Dairy Farms Inc.
Lawrence Lenhart
Kenneth & Patricia Fein
Rosebrook Farm
Heritage Farms LLC
Twin Pines Dairy Farm
Mark Hilaski

Lynn Schwartz

Charles Wamhoff
Randy Bender

Katherine Hildebrand & Jack
Sipple

*Scored 100 percent
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